
Cipriani any time soon and no
doubtyou'll run into the loveiy
Laura di Bertwho will always
welcome youwith the kind of
smile and j oy usually reserved
for close famiJy, lorwhom
nothing is too much trouble-
and who always has time for
her guests, everyone ofwhom
she greets by name.

Ilowever, in some areas
of the travel industry'it seems

that this old-fashioned charm
has been in short supplv. In-
stead the projection ofexpense

Living in the prcscsa{

Suzanne Aaronson & Lauren Steventon

T A TTIAT will luxury travel be like in the future? In the dictionary, iuxury can be

\ n / defined as either Something expensive or hard to obtain' or 'something

Y Y ir.t ential but conducive to pleasure and comfort'. Two quite different
things - and therein lies the key.

\Arhat characterised the classic hotels ofyesteryear (think London's Connaught or
Venice's Cipriani) was the white glove service: names remembered, favourite flowers
bought, preferences noted down and recalled. Many properties still do this. Visit the

Old-fashioned charm has
been in short supply...
expense and indulgence
more important than
providing a truly
special environment

and indulgence became more important than providing a truly special environment.
Hotels were the tallest this, or the most expensive that; and talked loudly about food
flown in daily from exotic locales or suites decorated in the most rare and precious of
materials. Andpeople stayed at them. Of course: they were 'luxurious'.

But, as we all krorr', the world has changed. As the economy slipped into recession,
we started thinking about rvhat really mattered to us all along - what really is a 'lux-
ury'. Experiences - our special memories - are worth more than ali the gold-plated
bathtubs in the n-orld and alwavs have been. \Vhat consumers are seeking from travel
now is the luxun- of eqrerience.

Sure, sometimes that means the late st tech gadgets, an Olympic swimming pool or
chandeliers and marble bathrooms. but equally it is a bespoke camping adventure up
the Amazon or simph- a maller property with an exceptional weicome and staffwho
really care.John Sotirakos" Der-elopment Manager of Porto Zante, says that for him,
luxury is 6b blcodl ofmt''af materials, like handcrafted antique rnarble,
local wood and sorc, urith a -odern and sirnple surrrner architecture
and decoratioa-t Sor-d perfect-

This isn't arcr-olntionan-position: throughout the industry, we're finding smart
pecple repearingde same thing-AlanFuerstman, CEO ofMontage Hotels and
Resors rahotelgnxrynrratrhighl]-onrnw'.whatsworthit.com), toldus that for him
tuxuryis tr.hrsiscservie ofiered by passionate staffrryho ernbrace
all that is g6d ir li$. r-qry is highly personelised and it is very
imporld - - tlc ctylc dservice is befitting of a gracious, rrrore hurnble
approacl', es qryccd to tlc old notioa of pretentious luxury.t' We need
to lookbacktotbe mstadanabse the kind of service and luxury that travellers
historicalll derna'xled,bdorelrcucre blinded by the glare of the chandelier reflecting
off those cnml heaftmrds---

Can y-ou imagirr a r*dd where 1-our pillolv choice is more important that your
overall enjo-rm[ rntere 1uu bnc cbampagne on tap but the concierge is an iPad?

\Vhetherlrc are trdrting$e,\ndfs. orlazing by the pool, luxury travel ia the
future mrrs 3siifl cEges ud provide us r,vith special memories and
hrrrnan comcdnre rril &erish. It is about rnaking .hings special in
the preserGo rdbcfuginthe lnesent.

Suzo--e Aan'm is frrnder, and Lauren Steventon 6t-2ging ed.itor,
of Whatts YYor1f,f &lfior& It e-Pqblishing www.whatsrn'orthit.conr
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